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PRO-VISION — Bepyuiee
poccunckoe areHTCTBO
MapKeTUHroBbIX KOMMYHUKaLUW,
nepsoe B Poccun onnanH
PR-areHTcTBO
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OCHOBaHMe KoMmnaHuun

OAKTDI

Ha KOMMYHUKaLUOHHOM
pbiHke Poccun n CHIC

BxoauT B pentuHr HOLMES
REPORT TOP-250

POCCUIACKUX areHTCTB
cornacHo HP2K

B Cubupckom @epepansHom Okpyre,
BMpPTYyasibHble opuckl B 6 pernoHax PO,
napTHepckas ceTb B cTpaHax CHI

B ronosHom o¢puce B Mockse
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KomnnekcHbin nopgxop — MHTErpvpoBaHHbIe
MapPKETUHIOBblE KOMMYHUKALMK

HaueneHHocTb Ha pocTMIKEHUE OLLYTUMbIX
pesynbTaToB B peasibHble CPOKM

Bbicokas cTeneHb OTBETCTBEHHOCTH
nepen KMMeHTom

Bce Heobxopumble pecypcbl oA
npenocTaBNeHnA BbICOKOKAYECTBEHHbIX YCyr
B 061aCTN MapPKETUHIOBbIX KOMMYHUKALMI

Moppep>kka MHTepecoB KNIMEHTa BO BCEX
pervoHax Poccuu n ctpanax CHIC
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HAMNPABJTEHUA OEATE/IbHOCTW

PUBLIC EVENT
RELATIONS MARKETING
CREATIVE
SOLUTIONS
INFLUENCER VISUAL
MARKETING MARKETING
DIGITAL ANALYSIS, MEDIA AND COMMUNICATION

MARKETING SMM MONITORING STRATEGY
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PUBLIC RELATIONS

O6 ycnyre

PR - 6a230BbI1 MHCTPYMEHT NOCTPOEHUA penyTaLmn.
AreHTCTBO NONHOCTbIO 6epeT Ha cebd ycnyrn BHELLHEro
npecc-oduca, nnaHMpya atanbl MUHPOPMALMOHHON
kamnaHuw, BbicTpaunsasn paboty co CMU n uenesbimu
ayaMTopuAMK.

B Hawen 6ase 6onee 200 dpenepanbHbix v 6onee 500
pervoHasnbHbIX Macc-Megua.

B wraTe areHTcTBa CO6CTBEHHbIE KONUPANTEPHI,
KOoTopble padpabaTbiBaloT KOHTEHT Ntobown
HanpaBneHHOCTM.

L‘lTO Mbl npep,naraeM:
Media relations

AHTUKpPU3UCHBbIE KOMMYHUKaLuK (paspaboTka
aHTUKPU3UCHBIX CTpaTermin, pabora ¢ HeraTMBOM,
NoAroToBka CNUKepoB K BbicTynneHuio nepeg, CMUN)

BHyTpukopnopaTusHbiil PR (BbicTpanBaHue
KOMMYHUKAaLMK C COTPYAHUKAMMU, pa3BUTHE
KOpPNopaTUBHON KYNbTYpbl, ynpaBneHne uMmpiKem
TON-MeHeKepoB)

KoHTeHT-MapKeTuHr (HanmcaHue opuUrnHanbHbIX
TEKCTOB /110601 CNOXHOCTH, FeHepaLuus CUTYyaTMBHOIO
KOHTEHTa)
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INFLUENCER MARKETING

O6 ycnyre

Mbl paspaboTanu cobCTBEHHYO cucTeMy nogbopa
MHPNIOEHCEePOB, OCHOBAHHYIO Ha aHAMUTUYECKMX
cepBucax U MHAMBUAYaNbHbIX rangnanHax KNMeHTOoB.

B Haluei 6a3e Tbicaun 6norepoBs 1 BOrepoB No pasHbIM
TeMaTuKam, 0T MUKPO- 1 HAHO- NHIEHCEPOB

0o cenebpuTn 1 6110repoB-MUNNTMOHHUKOB.

Haw nopxop npu paboTte ¢ nupepamn MHeHUN:

MNMpoceuBaHue akkayHTOB Yepes
aHanUTUYeCKue CepBuUCHI

Py4yHOW MOHUTOPUHI KOHTEHTA

MNMpepocTaBneHune nogpobHoro npodaina
UHneHcepoB

Paspa6otka 6puda pns 6norepos

KypupoBaHue nogrotoBku 1 Bbixoga KOHTEHTa
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DIGITAL MARKETING

O6 ycnyre

Mbi cosgaem Digital-npoaykTbl, opueHTUpyAch

Ha 3agayn GuaHeca n NCNoNb3ya Ny4ylimne TPEeHAb!.
[na kaxporo KAMeHTa Mbl TLLATENbHO NAaHupyem
CUCTEeMY KOMMYHUKaLWW, BbIABAEM LLEENEBYIO
ayauTopuio, nogbupaem nyn MHCTPYMEHTOB

n aHanmanpyem abPeKTUBHOCTD.

Okocuctema BKlovYaeT B cebs:
Paspa6otky komnnekcHbix Digital-cTpaTerui
Paspa6otky SMM cTpaTeruii u BegeHue cou, cetem
Paspa6otky ORM u SERM ctpaTeruii

SEO ontumusauuio

PeknamHoe npopsuxeHune

Web production

BupycHbii MapkeTuHr
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EVENT MARKETING

O6 ycnyre

Mbl nomMoxeM opraHn3oBaTb MeponpuaTre Noboro
macwTaba: oT KaMepHbIX NpPecc-3aBTPakoB

N TUMOBUNOMHIOB O MEXAYHAPOAHbIX CAMMUTOB,
pervioHanbHbIX road-show [o 1 ropoackmx
becTmBanen.

Cpepu Hawwmx ycnyr:
PaspaboTka KoHUenuuin 1 cueHapues MeponpuaTuin
OpraHusaumsa Bcex N1orMcTM4eckux NpoLeccos

AyauT TeXHUYEeCKUX cny>k6 u KeMTEepPUHroBbIX
KoMnaHum

Paspa6oTka MHTepaKTUBHbIX Npe3eHTaL i
1 OHNaNH-NPUNOXXEHUI ANA YHaCTHUKOB MepPOonpuaTUin

anlBJ'Ie‘-IeHVIe 3B€3[
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VISUAL MARKETING

O6 ycnyre

[1na Hac BU3yanbHbI MAPKETUHT - YaCTb €0UHON

KOMMyHMKaLLMOHHOVI cTpaTernm npoaBun>XXeHuA 6peH,u,a.

Mbl BEpMM, YTO AM3aH MOXET 6bITb MONE3HbIM,
KpacuBbIM, MOHATHbIM, OCTPOYMHbIM, 3 HEKTUBHbIM,
MHHOBALMOHHbIM, TEXHOOT UYHbIM.

Hawe Production-nogpaspeneHne npepnaraert:
Pa3paboTky akTyanbHOro gusaiiHa Bu3yasbHbIX
KOMMYHMKaLI,Mi;I, BKJll0o4aAda norotun, KOpI'IOpaTI/IBHbII‘;I

cTunb, Be6-caiT, ynakosky, POS matepuanbi u 1.4,

Odopmnenue coucetent 6peHpa (poTocbemka,
rpaduyecknin KOHTEHT, aHUMaLUA U T.4,.)

CospaHue MynbTUMe[UINHbIX NPecc-penn3oB
U KOHTEeHTa ana email-mapkeTuHra

BpeHpupoBaHue n nsrotoBneHne cyBeHMpHoOM
NpoayKLUMMY Nog, UHAMBUAYaNbHbIE 3aaa4n

Pa3pa6oTky KoHLenuuin KopnopaTUBHbIX
n3paHui, BepcTka maTepuanos

HectaHpapTHble uHCTannAUUMN
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COMMUNICATION STRATEGY

O6 ycnyre

AreHTCTBO OCYLLECTBAAET YCNYrn no
KpaTkoCcpo4HoMY (no roga) v Tekyliemy (6 mecaAues)
cTpaTternyeckomy nnaHuposaxuio. Ctpaternyeckoe
KOMMYHMKaLMOHHOE NNaHnpoBaHue BKtovaeT B cebs
KOMMIEKCHbIN aHann3 akTUBHOCTeN 6peHaa n ero
npeactasneHHocTn B CMW n HoBbix Megna, aHanms
NO3ULMOHNPOBaHMA BpeHaa 1 CNNKepPOoB,
BNMCAHHOCTb B MHGOPMALMOHHYIO MOBECTKY PbIHKA,
aHanua peakummn noTpebuTens Ha NPOAYKT, CEPBUC
WM yCNyru, BbIBOAbI MO pesynbTaTam aHanmaa,
npensioXXeHne cTpaTernyecknx KOMMYHUKaLMOHHbBIX
uenen, nnaHa gencTeum ona nx goctuxexma n KPI.

Mei paspaboTaem pns Bac:
OMHUKaHanbHYI0 KOMMYHUKALMOHHYIO CTpaTerunio
Crpareruio no pa6ore co CMU

SMM cTpareruio

ORM cTpareruio

KommyHuKaLmnoHHylo cTpaTeruio BbIBOAAa Ha PbIHOK
npoayKTa, KoMnaHuu, yCcnyrm

Digital-cTpaTeruio, Bknioyaiowyio Bce a1€MeHTbI
UHTEepPHeT-MapKeTUHra
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CREATIVE SOLUTIONS

O6 ycnyre

KpeaTuB B Hallem areHTCTBe ABNAeTCA
KOMMYHWKALMOHHOW KOHCTaHTOW, BANAOLLEN

Ha apPekTUBHOCTb NpoaBuxeHua. IMeHHo

C MOMOLLbIO KpeaTunaa (OpUrMHanbHOCTH,
HecTaHOapPTHOCTU N HOBU3HbI) areHTCTBY yaaeTca
npuBneyb BHUMaHne noTpebutens K 6peHay,
npobnemMaTunke 1N NPoayKTy, NOBbICUTb Y3HABAEMOCTb
6peHaa 1 obecneynTb BbICOKYIO CTEMNEHb

9P PEeKTUBHOCTM KaMNaHMUN N BOBEYEHHOCTb
noTpebutena B KOMMyHMKauUuio 6peHaa.

Mbl npennaraem Apkune naev, MHHOBALMOHHbIE MEXaHWUKM
Y KpeaTuBHble An3aliH-KOHLEeNuun, No3sonsatoLme
6peHpamM co3naBaTb U NOAAEPKMBATH IMOLMOHASBHYIO
CBfI3b C ayouTOpUEN.

MNMpepnaras kpeaTtus, Pro-Vision Communications:

PaspabatbiBaeT OMHUKaHaIbHble KaMMaHUM,
06begMHEHHbIE KpeaTUBHOM upeen

Cosp,aeT KpeaTuBHbl€ BU3yaJibHbl€ KOHUENuun

MpopymbiBaeT u peanusyeTt BUPYCHbIE KAMMAHUM




“» PRO-VISION

ANALYSIS, MEDIA AND SMM MONITORING

O6 ycnyre

OpHW1M 13 HanpaBneHui 4esTeNbHOCTN areHTCTBa
SIBNAOTCA YCNYrn no aHannay n KOMnaekCHOMy
MoHuTopuHry CMW n couceTein. [ina ynobctea paboTbl C
nonyyYyeHHou nHbopmaumnen areHTCTBO UCMNOb3yeT
COOCTBEHHYIO CUCTEMY NPefoCTaBeHNsA pe3ynbTaToB
moHuTopuHra What's On Media ¢ BO3MO>XHOCTbIO
KIIMEeHTCKOro gocTyna.

Cpepu Hawwmx ycnyr:

MouuTtopuHr rnsHuesbix CMWU Ha ocHoBe cob6cTBEHHOM
nopnucoyHou 6a3bl (6onee 120 pepepanbHbIx

U pernoHanbHbIX U3AaHUN)

Monutopuir CMU Ha ocHOBEe MOHUTOPUHIOBbIX CUCTEM
MoHuTopuHr 6n10roB 1 couceTen

Mepnaaypur

PenyTauunoHHbii aypuT

PeTtpocnekTusHas ananntuka CMW, 6noros n couceten

MHdopmaLmnoHHbIe cnpaBKu U fanpixecTbl

MporHocTuyeckne pOKyMeHTbI
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CONSULTING

O6 ycnyre

Haw PR-koHcanTuHr — aTo 6anaHc mexay
HOBATOPCTBOM U NPOBEPEHHBIMU CXEMAMMW.

Mbl noMOXeM peLunTb Balln 3agayn MakCcmarnbHO
o PekTNBHO 1 B pamkax Ballero bogxera.

Y106b1 Bawa kamnaHua 6bina ycnewHom, Mol

npoeBefemM KOMMYHMKALMOHHbIA ayAUT U NPefIoXnm
onTUMAanbHbIN HA60pP UHCTPYMEHTOB

npoBefeM KOHCY/bTaLMMN N0 aHTUKPU3UCHOMY
pearmposaHmio

opraHndyem Mmepgua-TpPpeHuUHrun
ANnAa Ton-MeHep>Kepos

nposepem obyyeHne ocHoBam media relations
u paboTbl c UHPNIOEHCEPaAMM
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B/IATOOAPUM
3A BHUMAHUE!




